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1 Executive Summary 

1.1 Introduction 

There is a long history of regular, robust resident consultation in Aylesbury Vale.  In 

the past, these were large, biannual, face to face surveys, succeeded in 2009 by 

smaller, thrice yearly tracking work, undertaken by postal and online self-completion 

methods.  The most recent consultation in early 2011 was a joint exercise with the 

County Council. 

For the latest consultation, in total four surveys have been undertaken, in two stages 

comprising 2,203 interviews: 

Stage 1 – 1,002 interviews conducted in November and December 2011; 

Stage 2 – 401 interviews conducted in February 2012 

– 400 interviews conducted in June 2012 

– 400 interviews conducted in October and November 2012. 

In each survey quotas were set for age and gender, ethnicity and ward group, based 

on recent population estimates.  The interviews used a CATI methodology, with 

responses being entered directly onto computer, to ensure both speed and accuracy.  

To ensure representativeness, the data set was weighted by age, gender and ward 

group. 

This report summarises the results from all surveys, comparing the combined results 

from 2012 with the initial baseline in 2011, and considering sub-group differences 

across all surveys 

1.2 Living in Aylesbury Vale 

Over 91% respondents reported being happy with living in Aylesbury Vale (91% and 

92%), including half (49% and 51%) who reported being ‘very happy’.   

The three factors that were regarded as most important across both in making 

somewhere a good place to live in 2011 and 2012 were a safe environment (47% in 

both instances), local services such as shops, pubs and health services (40% in 

both instances) and a peaceful location (38% and 40%).   

Results have been very consistent over all surveys, although there has been a 

significant increase in the proportion mentioning parks and open spaces as most 

important (from 28% in 2011 to 33% in 2012), and a decrease in the proportion 

mentioning sports and leisure facilities (from 12% to 8%). 

The three factors that were regarded as being in most need of improvement were also 

consistent across all surveys: transport links (37% in both instances), local services 

(25% and 26%) and local jobs (26% and 23%). 

Considering these measures in combination it is possible to identify existing strengths 

(i.e. those aspects that were rated as important but not in need of improvement) and 

priorities for improvement (i.e. those aspects rated as both important and as in need of 

improvement). 

In 2011 the key existing strengths were: 
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 A safe environment; 

 A peaceful location; 

 Easy access to other place for work, leisure or to shop; 

 Parks and open spaces. 

In terms of priorities for the future, both transport links and local services were 

identified both as important and as in need of improvement.  There have been some 

changes over 2012, with clean streets and verges edging into the ‘priorities for 

improvement’ quadrant. 

There was one other factor identified as in need of improvement to a greater extent 

than the average – local jobs – although this was regarded as of lower than average 

importance.  Across all surveys, local jobs were identified as being one of the top 

three issues needing improvement by all key sub-groups except those aged over 65, 

so this is also clearly a key issue in the current climate. 

In the last survey, Nov 2012, when asked how strongly they agreed that local people 

pull together to improve their local area, three quarters (74%) agreed, and a quarter 

(24%) disagreed. 

1.3 Antisocial behaviour 

Questions relating to antisocial behaviour were asked only in 2011. 

The vast majority of respondents did not think that any of the antisocial behaviour 

issues were a problem, although the biggest problem was identified as teenagers 

hanging around on the streets (by 15% of all respondents).  This was followed by 

vandalism, graffiti or other deliberate damage to property or vehicles where 12% 

claimed this was a problem and people being drunk or rowdy in public spaces 

where 9% claimed this was a problem. 

Each of the issues tended to be regarded as somewhat more of a problem in 

Aylesbury wards than elsewhere, although teenagers hanging around were 

perceived to be more of a problem in Buckingham and Winslow, and people being 

drunk or rowdy was perceived to be more of an issue in Winslow. 

1.4 Feeling informed 

In 2011 88% felt ‘informed’ about the services and benefits AVDC provides, including 

29% who felt ‘very well informed’. 10% did ‘not feel very well informed’ of which 2% 

‘did not feel informed at all’.  Results from 2012 were very consistent with this, with 

86% feeling ‘very or fairly well informed’. 

Considering the latest (June 2012) results from the LGinsight/Populus Local 

Authorities Report1, and bearing in mind that the wording of the response options was  

somewhat different2, these results compare very favourably with the 58% of 

respondents to the national survey who felt informed to some extent. 

                                                

 

2
 LGinsight/Populus survey response options were ‘keeps us very well informed’, ‘keeps us fairly well 

informed’, ‘gives us only a limited amount of information’, ‘doesn’t tell us much at all about what it 
does’. 
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The topic respondents would most like the AVDC to provide information on across all 

four waves was how the council is responding to national and local issues 

affecting the local area, such as the High Speed 2 rail link, mentioned by over 60% 

of respondents (61% and 64%).  Other topics mentioned by around a half of 

respondents were: 

 Changes to services such as new recycling schemes (57% and 55%); 

 What the council spends its money on (57% and 59%); 

 What local council decisions you can influence and how (49% in both 

instances). 

Around 30% (29% and 32%) respondents felt they would like AVDC to provide 

information on how to get involved in volunteering. 

42% agreed that they can influence decisions affecting their local area, although 

only one in twenty (6% and 7%) felt that this was ‘definitely’ the case.  In 2011 20% 

definitely disagreed that they could influence decisions in their local area and this has 

increased significantly to 24% in 2012, with a corresponding decrease in the proportion 

who tend to disagree that this is the case (from 38% to 34%). 

When asked whether they would like to be more involved in the decisions that 

affect their local area just over a half (54%) claimed that they would be.  A further 

one in twenty (5% and 6%) stated it would depend on the issue with around 40% (40% 

and 39%) stating that they would ‘not like to be more involved’ 

1.5 Taking residents’ views into account 

Over 40% (43% and 44%) respondents reported having contacted AVDC in the last 

12 months, over a quarter (28% and 27%) by phone; over 10% (12% and 14%) by 

email, and around 6% in person or by letter (7% and 6% respectively). 

When asked which of a number of reasons described why they had made their most 

recent contact with the council the most common reason provided was to report an 

issue or a problem, mentioned by around 27%  (27% and 28%) of those who had 

contacted AVDC.  Almost 25% (23% and 24%) reported that they had contacted the 

council for advice or information. 

There has been a significant increase since 2011 in the proportion who have applied 

to use a service, 12% to 17%. 

In 2011 11% reported making contact to make a complaint.  In 2012  this question 

was asked more specifically about a complaint about the council and complaints 

about something else, and a similar proportion (10% in each instance) endorsed 

these options. 

Two thirds (68% and 66%) of those who had contacted the council felt that the council 

listened to them and took their views into account ‘very or fairly well’, including 

over 40%, (42% and 38%), who felt they did so ‘very well’.  However, while 21% felt 

the council responded ‘very or fairly poorly’ in 2011, this has increased significantly to 

27%, driven by an increase in the proportion who felt they did so ‘very poorly’ (from 

10% to 17%). 

It should further be noted that this increase occurred over the most recent survey, 

undertaken in October and November 2012, where 35% felt the council listened to 
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them and took their views into account ‘poorly’, including 22% who felt they did so 

‘very poorly’. 

73% in both stages felt that AVDC listens to and acts on the concerns of local 

residents ‘to an extent’, including over 10%, (13% and 12%), who felt they do so ‘a 

great deal’.  In contrast, 27% in all both stages, either felt that they do ‘not do so very 

much’ or ‘at all’.   

1.6 District councillors 

Around a third (34% and 31%) reported knowing their district councillor, and of this 

group over 70% (71% and 73%), reported knowing their name. 

Over 40% (45% and 42%) reported being aware of what their local councillor can 

do to help and support them.  When asked to select three items that they thought 

were most important from a number of things that local councillors can get involved in, 

the issues mentioned most commonly were getting to know the area better by being 

out and about (39% and 37%) and representing residents at local parish or town 

council meetings (38% and 39%). 

While results were very consistent, there has been a significant increase in the 

proportion who mentioned responding to specific resident requests, from 32% to 

38%. 

1.7 Value for money 

Over 72% (72% and 73%) agreed that AVDC does provide value for money, 

including around 20% (20% and 23%) who ‘strongly agreed’ that this was the case.  In 

contrast, 10% (10% and 9%), disagreed that this was the case.  This again compares 

very well with the latest national figures available from the LGinsight/Populus report, 

where 50% agreed that their local council gives local people good value for money. 

Overall two thirds (65% and 67%) felt ‘very or fairly well informed’ about how AVDC 

spends its budget, including council tax, while in contrast around a third (35% and 

33%) felt not very well or not at all informed. 

In the last survey a number of questions were asked relating to the bin cleaning 

service. 11% of all respondents reported that they currently use a bin cleaning 

service, and 10% said they would be interested in using a pay-for bin cleaning service 

if the council introduced one, with a further 16% saying this would depend on ‘how 

much it cost’. 

1.8 Overall impression 

When asked to take everything into account, and to give their overall impression of 

how AVDC runs things, 78% (75% and 78%) said their impression of AVDC was 

‘very or fairly good’; whilst 6% and 7%, rated them as ‘very or fairly poor’. 

While the question used in the LGinsight/Populus survey is different in that it asks 

about residents’ satisfaction with the way their council runs things, the results from the 

two surveys are comparable, with 70% of those responding to the national survey 

rating themselves as satisfied in this respect. 

Respondents were also asked which of a number of issues influence how they judge 

AVDC 
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 experience of council services, 54% and 57% 

 personal contact they have with staff, 43% and 44% 

 how they respond to enquiries, 43% and 44% 

 what they see or hear about them in the media, 42% and 39% 

 word of mouth, 35% and 37% 

 contact with district councillors, 26%.   

The only significant difference over time is in the increased extent to which respondents 

mentioned how well the council keeps them informed (from 44% to 49%). 

1.9 Corporate Plan 

The survey was commissioned in response to the new Corporate Plan, and monitors 

how AVDC performs against the draft key targets set. The table in Appendix 1 shows 

performance against seven key measures. 

Performance on these key dimensions has been very consistent across all surveys, 

and, considering 2012 results, AVDC has performed well against four of these seven 

key measures: 

 Overall impression on how good AVDC are at running things (+28% on 

target); 

 Feeling that AVDC listens/acts on residents’ concerns (+23%); 

 Feel AVDC offers good value for money (+18%); 

 Feeling informed about AVDC services (+6%). 

Performance has also been strong in relation to how happy respondents are with 

living in Aylesbury Vale (+2%), although there are two areas where targets have not 

yet been met: 

 Feeling they can influence decisions affecting the local area (-8%); 

 Knowing what their District Councillor can do to help/support them (-8%). 
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2 Introduction 

2.1 Background 

There is a long history of regular, robust resident consultation in Aylesbury Vale.  In 

the past, these were large, biannual, face to face surveys, succeeded in 2009 by 

smaller, thrice yearly tracking work, undertaken by postal and online self-completion 

methods.  Prior to this project, the most recent consultation in early 2011 was a joint 

exercise with the County Council. 

During 2011-2012, Aylesbury Vale District Council has conducted 4 waves of 

telephone research over a 12 month period, tracking changes in perceptions over time. 

Question areas include residents’ perceptions of: 

 Living in Aylesbury Vale; 

 Antisocial behaviour; 

 Being kept informed by the council; 

 How well the council listens to residents; 

 District Councillors; 

 Value for money of Council services. 

A copy of the first questionnaire in 2011 can be found in Appendix 3. 

2.2 Methodology 

In total four surveys have been undertaken, in two stages comprising 2,203 interviews: 

Stage 1 – 1,002 interviews conducted in November and December 2011; 

Stage 2 – 401 interviews conducted in February 2012 

– 400 interviews conducted in June 2012 

– 400 interviews conducted in October and November 2012. 

A sample size of 1,002 carries a maximum confidence interval of ±3.1%.  A sample 

size of 400 carries a maximum confidence interval of ±4.9%. 

In order to ensure a random sample, and also coverage of harder to reach groups, two 

contact databases were used for each survey: 

 A random digit dial (RDD) database of telephone numbers, which had been 

enhanced with an indication of electoral ward to which each telephone number 

had been attributed; 

 A lifestyle database with telephone numbers and key profile information for 

targeting specific demographic groups. 

Quotas were set for age and gender, ethnicity and ward group, based on recent 

population estimates.  This ensured that the sample captured groups in the population 

who are typically less well represented in telephone surveys, such as younger people, 

males and ethnic groups. 

Interviews took place during daytime, in the evening and at weekends, to ensure that 

everyone, regardless of their working status and pattern, had the opportunity to take 

part in the survey.  Contact numbers in the database were called a number of times if 
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an answer was not initially forthcoming, and interviewees were offered the opportunity 

of making an appointment for their interview.  The interviews used a CATI 

methodology, with responses being entered directly onto computer, to ensure both 

speed and accuracy. Following completion of fieldwork, the profile of respondents was 

compared to population estimates, and to ensure representativeness, the data set was 

weighted by age, gender and ward group. 

2.3 Reporting of data 

This report contains a written summary of the data set for all four surveys.  Stage 1 

data is compared throughout the report to the combined Stage 2 dataset, and sub-

group analysis has been included based on all four survyes combined.  

Graphs and tables are used throughout the report to assist explanation and analysis.  

Although occasional anomalies appear due to ‘rounding’ differences, these are never 

more than +/-1%.  These occur where, for example, rating scales have been added to 

calculate proportions of respondents who are satisfied at all (i.e. either very or fairly 

satisfied).    

‘Rating questions’ have been reported on those who provided a valid response, i.e. 

taking out ‘don’t know’, ‘not applicable’ and ‘not provided’ responses. Differences 

between sub-groups that are noted in the body of the report are statistically significant 

at the 95% level of confidence. 

Where available the results have also been compared to the LGinsight/Populus survey 

of 1,000 GB adults aged 18 and over undertaken in June 2012 as part of their 

Omnibus study on behalf of LGinsight. 

Charts show 2011results in blue; 2012 results in red. Statistically significant 

differences  have been indicated using a red S. 
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3 Living in Aylesbury Vale 

3.1 Introduction 

This section covers issues relating to what makes somewhere a good place to live, 

what respondents believe most needs improving in Aylesbury Vale, and overall levels 

of happiness with living in the district. 

3.2 Factors that make somewhere a good place to live – most important 

and most need improving 

Respondents were first asked to choose three options from a list of factors that can 

make somewhere a good place that they felt were most important to them.  They were 

then asked to pick the three that they felt were in most need of improvement. 

The three factors that were regarded as most important across both wave 1 and waves 

2 to 4 were a safe environment (47% in both instances), local services such as 

shops, pubs and health services (40% in both instances) and a peaceful location 

(38% and 40%).   

Results have been very consistent over all surveys, although there has been a 

significant increase in the proportion mentioning parks and open spaces (from 28% 

to 33%), and a decrease in the proportion mentioning sports and leisure facilities 

(from 12% to 8%). 
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Figure 1: Q1 Factors that are important in making somewhere a good place to live (All 
respondents) 

Unweighted bases shown in brackets 
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Local services such as shops, pubs and health
services

A peaceful location

Transport links

Easy access to other places for work, leisure or to
shop

Parks and open spaces
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Sports and leisure facilities

Availability of local housing

A strong sense of community

Something else

None

Don't know
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The three factors that were regarded as being in most need of improvement were also 

consistent across all surveys: transport links (37% in both instances), local services 

(25% and 26%) and local jobs (26% and 23%). 

There has been a significant decrease from 2011 to 2012 in the proportion mentioning 

the availability of local housing (16% to 13%) and an increase in the proportion 

mentioning a safe environment (14% to 18%). 

Figure 2: Q2 Factors that that need improving to make Aylesbury Vale a good place to 
live (All respondents) 

 

  

37% 

26% 

25% 

19% 

16% 

16% 

14% 

13% 

12% 

6% 

17% 
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services

Clean streets, paths and verges

Availability of local housing

Sports and leisure facilities

A safe environment

Easy access to other places for work, leisure or to
shop

Parks and open spaces

A peaceful location

Something else

None
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The two scatter graphs overleaf, the first based on 2011 data and the second based 

on 2012 data, compare the proportions rating each factor as important to those rating 

the same factor as in need of improvement.  The graph can be divided into quadrants 

indicating the relative strengths and weaknesses in the factor.  Key strengths can be 

found in the lower right hand quadrant, where importance is high and the need for 

improvement is low.  Aylesbury Vale District Council’s (AVDC’s) performance on these 

factors needs to be maintained.  Priority areas for improvement are shown in the upper 

right hand quadrant, where importance is high, and the need for improvement is also 

high. 

In 2011 the key existing strengths were: 

 A safe environment (A); 

 A peaceful location (C); 

 Easy access to other place for work, leisure or to shop (E); 

 Parks and open spaces (F). 

In terms of priorities for the future, both transport links (D) and local services (B) 

were identified both as important and as in need of improvement. 

There have been some changes over the course of 2012, with a safe environment 

(A) and clean streets and verges (G) edging into the ‘priorities for improvement’ 

quadrant. 

In 2011 there was one other factor identified as in need of improvement to a greater 

extent than the average – local jobs (H) – although this was regarded as of lower than 

average importance, and this remains the case across all surveys in 2012.   

The key to the scatter graphs is shown below. 

Key to scatter graph 

A A safe environment F Parks and open spaces 

B 
Local services such as shops, pubs and 

health services 
G Clean streets, paths and verges 

C A peaceful location H Local jobs 

D Transport links I Sports and leisure facilities 

E 
Easy access to other places for work, 
leisure or to shop 

J Availability of local housing 

K Something else 
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Figure 3: Q1/Q2 Importance vs. improvement need scatter plot graph - 2011 

Unweighted base= 1002 

Figure 4: Q1/Q2 Importance vs. improvement need scatter plot graph  – 2012 

Unweighted base= 1201 

Considering all four waves combined, there were some difference by sub-groups in the 
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three most commonly mentioned by each of a number of key sub-groups are shown in 

the tables below. It should also be noted that these have been very consistent when 

waves 1 and waves 2 to 4 are compared. 

The key point to note is that, while the perceived importance of the various elements 

varied by sub-group to some extent, transport links were included in the top three 

issues needing improvement for all groups, as were local jobs except among those 

aged over 65. 

Figure 5: Q1/Q2 Factors that are important vs. factors that need improving to make 
Aylesbury Vale a good place to live (All respondents by age and parental status – 
Waves 1-4) 

 Most important Most need improving 

Aged 18 to 24 (73) 

Transport links (47%) 

Safe environment (40%) 

Local services (37%) 

Transport links (41%) 

Local jobs (30%) 

Local services (26%) 

Aged 25 to 34 (163) 

Safe environment (48%) 

Local services (40%) 

Parks and open spaces (36%) 

Local jobs (34%) 

Transport links (30%) 

Local services (24%) 

Aged 35 to 49 (771) 

Safe environment (52%) 

Local services (40%) 

Peaceful location (38%) 

Transport links (37%) 

Local jobs (27%) 

Local services (27%) 

Aged 50 to 64 (642) 

Safe environment (47%) 

Peaceful location (45%) 

Local services (42%) 

Transport links (43%) 

Local services (26%) 

Local jobs (25%) 

Aged 65+ (545) 

Transport links (44%) 

Peaceful location (43%) 

Safe environment (40%) 

Transport links (35%) 

Clean streets (22%) 

Local services (22%) 

   

With children under 16 

Safe environment (55%) 

Parks and open spaces (40%) 

Local services (38%) 

Transport links (35%) 

Local jobs (28%) 

Local services (28%) 

No children under 16 

Safe environment (43%) 

Local services (41%) 

Peaceful location (40%) 

Transport links (39%) 

Local services (24%) 

Local jobs (23%) 
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Figure 6: Q1/Q2 Factors that are important vs. factors that need improving to make 
Aylesbury Vale a good place to live (All respondents by ethnicity and grouped ward – 
Waves 1-4) 

 Most important Most need improving 

White (2086) 

Safe environment (47%) 

Local services (40%) 

Peaceful location (39%) 

Transport links (38%) 

Local services (26%) 

Local jobs (24%) 

BME (80) 

Local services (44%) 

Safe environment (43%) 

Peaceful location (40%) 

Local jobs (36%) 

Transport links (29%) 

Safe environment (25%) 

   

Aylesbury (619) 

Safe environment (49%) 

Local services (41%) 

Transport links (35%) 

Local jobs (31%) 

Clean streets (26%) 

Transport links (24%) 

Buckingham (161) 

Local services (49%) 

Safe environment (44%) 

Transport links (32%) 

Transport links (42%) 

Local services (30%) 

Local jobs (26%) 

Haddenham (101) 

Safe environment (46%) 

Transport links (44%) 

Peaceful location (43%) 

Transport links (30%) 

Local jobs (28%) 

Local services (23%) 

Wendover (108) 

Local services (53%) 

Transport links (41%) 

Safe environment (41%) 

Transport links (33%) 

Local services (27%) 

Local jobs (22%) 

Winslow (76) 

Safe environment (43%) 

Peaceful location (39%) 

Easy access/local services (35%) 

Transport links (50%) 

Local jobs (33%) 

Sports and leisure facilities (27%) 

Other (1138) 

Safe environment (47%) 

Peaceful location (46%) 

Local services (39%) 

Transport links (45%) 

Local services (26%) 

Local jobs/clean streets (19%) 

3.3 Aspects of services which need improving 

In the first two surveys  of 2012, additional questions were included to explore the 

specific aspects of a number of services which were regarded as in need of 

improvement. 

3.3.1 Transport links 

The key aspect of transport mentioned when probed was the bus service, mentioned 

by three quarters (75%) of those who identified a need for improved transport links, 

although one in ten (10%) mentioned the train service. 
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Figure 7: Aspects of transport links which need improving (All mentioning transport 
links as in need of improvement – Feb 2012 only) 

  
Bus service (inc. more frequent / reliable timetables / bus stops could be nearer) 75% 

Train service (inc. more routes / access to train station / no HS2 rail link) 10% 

Public transport (unspecified) (inc. more regularity) 2% 

Transport links (unspecified) (inc. more frequent / direct link) 3% 

Frequency (unspecified) 4% 

Unweighted base (131) 

3.3.2 Local services 

The key area of improvement identified with regard to local services was shops, 

mentioned by over half (55%), followed by bus services, mentioned by one in ten 

(12%), supporting the findings outlined above. 

Figure 8: Aspects of local services which need improving (All mentioning transport 
links as in need of improvement – Feb and June 2012 only) 

  
Shops / stores (inc. stop closure / need one near) 55% 

Bus service (inc. more frequent / reliable) 12% 

Pubs 6% 

Youth services (inc. more activities for teenagers / facilities for young people) 5% 

Community centres 4% 

Roads / pavements 4% 

Post Office (inc. need one near / more of a range) 3% 

Refuse collection / recycling services 3% 

Accessibility to services 3% 

Transport / public transport 3% 

Needs to be more / general availability (no other detail) 3% 

Restaurants / cafes 2% 

Elderly (inc. care support) 1% 

Police 1% 

Unweighted base (216) 

3.3.3 Local housing 

One in five (17%) of those respondents who identified local housing as in need of 

improvement mentioned affordability when asked to elaborate, and one in seven 

(14%) mentioned the issue of availability. 

  



Living in Aylesbury Vale 

 
17 

Figure 9: Aspects of housing which need improving (All mentioning housing as in 
need of improvement – Feb 2012 only) 

  
Affordable housing (inc. need more / for first time buyers / young people / those 
on a low income) 

17% 

Housing availability (inc. need more / area is too popular) 14% 

Inadequate housing (inc. too small / big / close together) 8% 

Council housing (inc. need more) 5% 

Housing people (inc. people are on a waiting list for too long / allocation of 
housing) 

4% 

Social housing (inc. need more / for those on a low income) 3% 

Unweighted base (92) 

3.3.4 Jobs 

Three in ten (29%) mentioned issues relating to do with the lack of jobs when asked 

to provide more detail on the aspects of jobs that need improving. 

Figure 10: Aspects of jobs which need improving (All mentioning jobs as in need of 
improvement – Feb and June 2012 only ) 

  
Jobs / business generally (inc. there aren't enough / many people are out of 
work / being made redundant / need to travel to find work) 

29% 

Manufacturing / industrial jobs (inc. need more / they are declining) 4% 

Shops / retail (inc. shops are shutting down / need more) 4% 

Jobs for young people (inc. need more / take on more young people / they find it 
hard to get work) 

4% 

Need more variety / diversity / range 3% 

Unweighted base (156) 

3.3.5 Streets/paths/verges 

A third (33%) of those identifying streets/paths/verges as being in need of 

improvement mentioned issues relating to do with maintenance, and a similar 

proportion (31%) mentioned maintenance of greenery specifically. Close to a quarter 

(23%) mentioned the amount of litter and rubbish, and one in ten the need for more 

cleaning (13%) and dog fouling (8%). 

Figure 11: Aspects of streets/paths/verges which need improving (All mentioning 
streets/paths/verges as in need of improvement – June 2012 only) 

  
Maintenance / repairs (inc. resurfacing / potholes need repairing / they are 'tatty') 33% 

Greenery maintenance (inc. grass / verge cutting / overgrowth removal) 31% 

Litter / rubbish (inc. there is too much / needs to be collected more often) 23% 

Dog fouling (inc. removal / needs to be cleaned up more often) 8% 

Cleaning (inc. generally / more often) 13% 

Road sweeping (inc. gutters / needs more / use correct vehicles) 3% 

Roads (inc. need redesigning) 5% 

Streets (no other detail) 5% 

Unweighted base (96) 



Residents Survey 2011-12 

 
18 

3.4 Agreement that local people pull together 

In wave 4, among those providing a response, three quarters (74%) agreed that local 

people pull together to improve the local area, while a quarter (26%) disagreed that 

this is the case. 

Figure 12: Q3a Extent to which respondents agree that local people pull together 
(Valid responses – Nov 2012 only) 

Unweighted sample base=383 

Agreement was consistently high across all groups, but particularly among those with 

children (80% compared to 70% of those without). 

It should also be noted that agreement that local people pull together to improve the 

local area decreases to 59% in Aylesbury. 

3.5 Happiness with living in Aylesbury Vale 

Respondents were asked overall how happy they are with living in Aylesbury Vale.  In 

2011 over nine in ten (91%) respondents were happy to some extent including close to 

half (49%) who reported being very happy with living in Aylesbury Vale, and this has 

been maintained across waves 2 to 4, with 92% expressing a degree of happiness.  

Only 3% of respondents in all surveys were unhappy, either fairly or very, with living in 

Aylesbury Vale, and these results were largely consistent by respondent sub-groups, 

and by grouped wards, with the following expressing an even more positive response: 

 Those aged 65+ (95% either very or fairly happy) and those who are retired 

(93%); 

 Those looking after the home/family (94%); 

 White respondents (92% compared to 84% of BME respondents); 

 Those in Winslow (98%) and Wendover (96%).  

29% 

45% 

19% 

8% 
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Definitely agree

Tend to agree
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Figure 13: Q3b Overall rating of Aylesbury vale as a place to live (Valid responses) 

 

49% 

42% 

6% 

2% 

1% 

51% 

41% 

6% 

2% 

1% 
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Very happy
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4 Antisocial behaviour  

4.1 Introduction 

This section explores the extent to which various types of antisocial behaviour are 

perceived to be a problem.  These questions were asked in 2011only. 

4.2 Extent to which antisocial behaviour is a problem 

Respondents were asked, thinking about their local area, how much of a problem they 

think a number of antisocial behaviour issues are. 

The vast majority of respondents did not think that any of the antisocial behaviour 

issues were a problem with 85% stating teenagers hanging around on the streets, 

88% stating vandalism, graffiti or other deliberate damage to property or 

vehicles, and 91% stating people being drunk or rowdy in public spaces, were not 

a problem (either not a problem at all or not a very big problem). 

The biggest problem was identified as teenagers hanging around on the streets, 

with 15% claiming this was a problem (either a fairly or very big problem).  This was 

followed by vandalism, graffiti or other deliberate damage to property or vehicles 

where 12% claimed this was a problem and people being drunk or rowdy in public 

spaces where 9% claimed this was a problem. 

Figure 14: Q4 Rating of how big a problem antisocial behaviour issues are in the local 
area (Valid responses) 

Unweighted sample bases in brackets 

  

63% 

52% 

51% 

28% 

36% 

34% 

7% 

10% 

12% 

2% 

2% 

3% 

People being drunk or rowdy in public spaces
(994)

Vandalism, graffiti or other deliberate
damage to property or vehicles (996)

Teenagers hanging around on the streets
(1000)

Not a problem at all Not a very big problem

A fairly big problem A very big problem
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There were few differences in the response by respondent sub-group, although the 

table below shows how the proportion identifying each element as either a fairly or a 

very big problem varied by grouped wards. 

This indicates that each of the issues tended to be regarded as more of a problem in 

Aylesbury wards than elsewhere, that teenagers hanging around were also 

perceived to be more of a problem in Buckingham, and that people being drunk or 

rowdy was perceived to be more of an issue in Winslow. 

Figure 15: Q4 Proportion rating antisocial behaviour issues as a problem in the local 
area (Valid responses by grouped ward) 

 Aylesbury Buckingham Haddenham Wendover Winslow Other 

Teenagers hanging 
around on the 
streets  

22% 27% 6% 8% 34% 9% 

People being drunk 
or rowdy in public 
spaces  

14% 8% 1% 6% 26% 7% 

Vandalism, graffiti or 
other deliberate 
damage to property 
or vehicles  

21% 12% 11% 9% 9% 8% 

Unweighted sample bases vary 
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5 Feeling informed 

5.1 Introduction 

This section explores how well informed residents feel, topics on which they would like 

to receive information, and how they feel about their ability to influence decisions in 

their local area  

5.2 How well informed residents feel 

Respondents were asked how well they felt AVDC keeps them informed about the 

services and benefits it provides.   

In 2011 just under nine in ten respondents (88%) felt informed, including three in ten 

(29%) who felt very well informed, about the services and benefits AVDC provides.  

One in ten respondents (10%) did not feel very well informed while only 2% of 

respondents did not feel informed at all. 

Results in 2012 were very consistent with this, with 86% feeling very or fairly well 

informed.  

Considering the latest (June 2012) results from the LGinsight/Populus Local 

Authorities Report3, these results compare very favourably with the 58% of 

respondents to the national survey who felt informed to some extent. 

Figure 16: Q5a How well informed respondents feel about the services and benefits 
AVDC provides (Valid responses) 

 

                                                
3
 LGinsight/Populus survey response options were ‘keeps us very well informed’, ‘keeps us fairly well 

informed’, ‘gives us only a limited amount of information’, ‘doesn’t tell us much at all about what it 
does’. 
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10% 

2% 
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56% 

12% 

3% 

0% 10% 20% 30% 40% 50% 60% 70%

Very well informed

Fairly well informed

Not very well informed

Not informed at all



Feeling informed 

 
23 

Considering data from all surveys combined, the extent to which respondents felt 

informed increased with age, from 68% of those aged 18 to 24, to 92% of those aged 

65 or more, and was consistent by grouped wards. 

Of those respondents who did not feel informed (105 respondents in 2011; 136 in 

2012) the main reasons for feeling this way were:  

 I don’t see/hear anything about what they do (40% and 22%, a significant 

decrease in 2012); 

 I don’t know what they are doing/what their plans are (19% and 16%); 

 It is difficult to find things out (18% and 10%). 

There has, however, been a significant increase in the proportion of people who say 

they do not feel informed because they do not have access to the council magazine. 

Figure 17: Q5b Reasons for not being informed (Where do not feel informed) 

 

5.3 Topics would like information on from AVDC 

Respondents were asked to pick from a list of topics on which, if any, they would like 

AVDC to provide information to residents and businesses, and the response was very 

consistent across the four waves. 
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The topic respondents would most like the council to provide information on across all 

waves was how the council is responding to national and local issues affecting 

the local area, such as the High Speed 2 rail link, mentioned by over three in five 

respondents (61% in 2011, and 64% in 2012).  Other topics mentioned by around a 

half of respondents were: 

 Changes to services such as new recycling schemes (57% and 55%); 

 What the council spends its money on (57% and 59%); 

 What local Council decisions you can influence and how (49% in both instances). 

One in three (29% and 32%) felt they would like AVDC to provide information on how 

to get involved in volunteering. 

A small proportion of respondents (8% and 7%) either felt there were no topics they 

wanted AVDC to provide information on or they did not know what topics the council 

should provide information on. 

Figure 18: Q6 Topics respondents would like the council to provide information to 
residents and businesses on (All respondents)  

 

Considering data across all surveys, there were some differences by respondent sub-

group, as summarized below: 

 The extent to which respondents indicated a desire for information on how they 

can get involved in volunteering declined with age, from 47% of those aged 18 

to 24 to 19% of those aged 65 or more, and was also higher among those who 

are unemployed (45%) and those currently looking after the home (38% 

compared to 31% of total sample); 
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 Those aged 65 or more were less likely to mention a desire for information on 

what local council decisions they can influence and how (36% compared to 

49% of total sample); 

 Those aged 25 to 34 were particularly likely to mention changes to services 

such as recycling (67% compared to 56% of total sample) and what the 

council spends its money on (71% compared to 58% of total sample). 

The table below summarises how the information needs of residents varied by 

grouped ward, and highlights that information on how AVDC is responding to 

national or local issues was mentioned at particularly high levels among those in 

Haddenham (74%) and Winslow (72%) wards. 

Respondents in Wendover were less likely than those elsewhere to mention a desire 

for information on changes to services such as new recycling schemes (44%) and 

what the council spends its money on (43%). 

In each of the areas respondents were least interested in how they could get 

involved in volunteering. 

Figure 19: Q6 Topics respondents would like the council to provide information to 
residents and businesses on (All respondents by grouped wards – all surveys) 

 Aylesbury Buckingham Haddenham Wendover Winslow Other 

How the council is 
responding to 
national or local 
issues  

62% 48% 71% 65% 72% 63% 

Changes to services  57% 57% 59% 44% 58% 56% 

What the council 
spends its money on 

61% 58% 60% 43% 53% 58% 

What local Council 
decisions you can 
influence and how 

49% 49% 57% 44% 53% 49% 

How you can get 
involved in 
volunteering 

33% 33% 39% 26% 35% 28% 

Unweighted sample 
bases 

(619) (161) (101) (108) (76) (1138) 

 

5.4 Influencing decisions affecting the local area 

Respondents were asked how strongly they agree or disagree that they can influence 

decisions affecting their local area.  

Two in five (42% in both wave 1 and waves 1 to 4) agreed that they could, although 

only one in twenty (6% and 7% respectively) felt that this was definitely the case. 

In wave 1 a fifth (20%) definitely disagreed that they could influence decisions in their 

local area but this has increased significantly to a quarter (24%) in waves 2 to 4, with a 

corresponding decrease in the proportion who tend to disagree that this is the case 

(from 38% in wave 1 to 34% in waves 2 to 4). 
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Figure 20: Q7 To what extent respondents agree they can influence decisions 
affecting their local area (Valid response) 

 

Levels of agreement were largely consistent by respondent sub-groups, and by 

grouped wards, although it is clear that there is a strong relationship with levels of 

general satisfaction and the extent to which respondents agree that they have some 

influence: 

 Across all surveys, 44% of those who reported being happy living in the district 

agreed that they could influence decisions, compared to 27% of those who 

reported being unhappy; 

 49% of those who reported having a good overall impression of AVDC agreed 

they could influence decisions, compared to 17% of those who reported having a 

poor impression. 

In the last survey, respondents were asked why they disagreed with this, and the main 

theme of the responses, mentioned by over half (54%) of those who disagreed that 

they could influence decisions, was that it doesn’t matter what they think as it won’t 

make any difference. A quarter (24%) did not know what influence they could 

have, one in ten (8%) that they are not really interested, and one in twenty that they 

would not know how to go about it (5%) and that they take this view from previous 

experience (4%). 

While four in five (42%) agreed that they could influence decisions that affected their 

local area, when asked whether they would like to be more involved in the decisions 

that affect their local area just over a half in all surveys  (54%) claimed that they would 

be.  A further one in twenty (5% and 6%) stated it would depend on the issue with two 

fifths (40% and 39%) stating that they would not like to be more involved. 
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Figure 21: Q8 Whether respondents would like to be more involved in the decisions 
that affect their local area (All respondents) 

 

Across all surveys, those aged between 25 and 49 were more likely to indicate a 

desire to be more involved in the decisions that affect their local area (63% compared 

to 54% total sample), and those aged 65 or over were least likely to do so (37%). 

Those with children were also more likely to indicate a desire to be more involved in 

the decisions that affect their local area (63% compared to 50% of those without 

children), as were those who did not feel well informed (70% compared to 52% of 

those who felt informed), and those with a poor impression of AVDC (67% compared 

to 51% of those with a good impression of AVDC). 

Respondents were asked what issues, if any, they would like the opportunity to 

comment on or get involved in, in the future.  Just over three fifths (62% and 63%) 

spontaneously mentioned something, with the issues mentioned being wide ranging as 

can be seen from the table overleaf. 

The issues respondents would most like to comment on or get involved in were 

housing (12% across all surveys), the high speed rail link (11% across all surveys), 

transport links (7% and 9%), and planning issues (9% and 8%). 

Figure 22: Q9 Issues respondents would like to comment on or get involved in (All 
respondents) 

 
2011 2012 

Housing (inc. development / building) 12% 12% 

High speed rail link (H.S.2) 11% 11% 

Transport links (not mentioning H.S.2) 7% 9% 

Planning issues (inc. the proposed dairy / waste incinerator) 9% 8% 

Refuse collection / waste disposal (inc. recycling facilities) 4% 5% 

Traffic issues 3% 5% 

Council financial spending plans (budget / council tax) 4% 4% 

Road / pavement repair / maintenance 3% 4% 
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2011 2012 

Anything / general (inc. affecting the locality) (no other detail) 0% 4% 

Employment opportunities / local jobs. 2% 3% 

Teenager / youth issues 3% 3% 

Parks and open spaces providing activities for children / families 2% 2% 

Environmental 3% 2% 

Policing / law enforcement. 3% 2% 

Education / schools 2% 2% 

Personal safety (Inc street lighting) 1% 2% 

Street cleaning / litter 0% 2% 

Development of the area (no other detail) 0% 2% 

Parking facilities 3% 1% 

Information on activities the local community / community spirit / area 3% 1% 

Leisure facilities 2% 1% 

Other 10% 9% 

Don't know / None 38% 37% 

Unweighted bases (1002) (1201) 

Across all surveys, the responses to this question were relatively consistent by 

respondent sub-group, although there were differences by grouped ward, with the 

following wards particularly likely to mention particular issues: 

 The high speed rail link mentioned by 26% of those in Wendover and 20% of 

those in Haddenham; 

 Housing mentioned by 19% of those in Buckingham and 18% of those in 

Winslow; 

 Planning issues mentioned by 12% of those in other wards; 

 Council financial spending mentioned by 8% of those in Wendover; 

 Refuse collection mentioned by 9% of those in Buckingham; 

 Parking facilities mentioned by 7% of those in Buckingham; 

 Personal safety mentioned by 5% of those in Haddenham; 

 Information on activities for the local community by 6% of those in Haddenham; 

 Volunteering opportunities mentioned by 7% of those in Winslow. 
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6 Taking residents’ views into account 

6.1 Introduction 

This section considers how well residents feel AVDC takes their views into account, 

and explores levels and nature of contact with the council, and the extent to which 

residents feel the council listens to and acts on their concerns. 

6.2 Contact with the council 

6.2.1 Method of contact 

Respondents were asked whether they had contacted the council for any reason in the 

last 12 months either in person, by phone, by letter or by email. 

Two in five (43% and 44%) respondents reported having contacted AVDC in the last 

12 months, a quarter (28% and 27%) by phone, one in ten (12% and 14%) by email, 

and just under one in ten in person or by letter (in both instances 7% and 6%). 

Figure 23: Q10 Whether respondents have contacted the council for any reason in the 
last 12 months (All respondents) 

 

Younger respondents were significantly less likely to report having been in contact 

than older respondents (20% compared to 44% of total sample). Telephone contact 

was the most common method of contact across all age groups, although a fifth (21%) 

of those aged between 25 and 34 did report using email or the council website 

(compared to 14% of total sample). 

The extent to which respondents reported being in contact with the council decreased 

as the length of time they had been living in Aylesbury Vale increased, from 63% of 

those living in the district for up to 5 years, to 37% of those who had always lived 

there. 
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6.2.2 Reason for contact 

When asked which of a number of reasons described why they had made their most 

recent contact with the council the most common reason was to report an issue or a 

problem, mentioned by a quarter (27% and 28%) of those who had contacted AVDC.  

Close to a quarter (23% and 24%) reported that they had contacted the council for 

advice or information. 

There has been a significant increase since 2011 in the proportion who have applied 

to use a service, from one in ten (12%) to close to one in five (17%). 

In 2011, one in ten reported making contact to make a complaint (11%). In 2012 this 

was question asked more specifically about a complaint about the council and 

complaints about something else, and a similar proportion (10% in each instance) 

endorsed these options. It should be noted, however, that the proportion who reported 

making contact to complain about the council reached 15% in Nov 2012 (compared to 

9% in Feb and 6% in June). 

One in twenty (6% and 4%) reported paying a bill. 

Figure 24: Q11 Reasons for most recent contact with the council (Where contacted 
AVDC in the last 12 months) 

 
 * indicates change in wording of prompted responses 

6.2.3 How well AVDC dealt with contact 

Those respondents who had contacted the council were asked how well they felt the 

council listened to them and took their views into account.  Respondents were asked 

to discount contact via the council website when answering this question. 

Among those providing an answer, the response to this question was generally very 

positive, with two thirds (68% and 66%) feeling that the council listened to them and 

took their views into account very or fairly well, including two fifths (42% and 38%) who 

felt they did so very well.  However, while one in five (21%) felt the council responded 

very or fairly poorly in this respect in 2011, this has increased significantly to over a 
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quarter (27%) in 2012, driven by an increase in the proportion who felt they did so very 

poorly (from 10% to 17%). 

It should further be noted that this increase occurred over the most recent survey 

undertaken in October and November 2012, where a third (35%) felt the council 

listened to them and took their views into account ‘poorly’, including a fifth (22%) who 

felt they did so ‘very poorly’. This may be related to the fact that a higher proportion of 

respondents reported making contact to complain about something the council has 

done than in earlier surveys (15% compared to 9% in Feb 2012 and 6% in June 2012). 

Figure 25: Q12 How well respondents thought the council listened and took their 
views into account (Where contacted AVDC in the last 12 months) (Valid response) 

 

Those respondents who felt the council responded poorly in this respect were asked 

why they thought this was the case. 

The main reason provided was that the issue had not been resolved, mentioned by 

three in ten (33% and 28%) of those rating the council as poor on this measure.   

However, there has been a directional increase in the proportion who felt the council 

had not listened from 12% to 19%, and a significant increase in the proportions who 

felt staff were unhelpful (from 8% to 18%), who felt there was a lack of feedback 

(from 5% to 22%), and a feeling that they had to keep calling them (from 0% to 9%). 

While base sizes are relatively small (58 respondents), it is of interest to note that in 

the last survey, Nov 2012, where there was an increase in the proportion who felt the 

council listened to them and took their views into account poorly, there were increased 

mentions of council staff being unhelpful (26%), and mentions at a notable level for the 

first time of them not doing what they said they would (9%), the phone never being 

answered (8%), receiving a standard reply (7%) and an inability to answer questions 

(4%). 

Considering the data across all surveys, it is indicative of the importance of 

maintaining high levels of customer service that 77% of those who had contacted the 

council and who rated AVDC positively overall reported that the council responded well 
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when they contacted them, while this proportion reduces to 28% of those who had 

contacted the council and who rated AVDC negatively overall. 

Figure 26: Q13 Reasons for rating contact with AVDC poorly (Where rated AVDC 
poorly) 

 
2011 2012 

Nothing has been done / ignored the issue / not sorted out / no 
response 

33% 28% 

Council not listening to our concerns / uninterested 12% 19% 

It takes a long time to resolve a problem 11% 7% 

They passed the buck / didn’t deal with it 9% 5% 

Council staff very unhelpful / the way it was dealt with / customer service 8% 18% 

Lack of communication / feedback 5% 22% 

I have to keep calling them 0% 9% 

The phone is never answered/always engaged/I had an automated 
response 

0% 4% 

I received a standard/rigid reply 0% 3% 

They didn't do what they said they would 0% 4% 

They are poorly informed/can't answer your questions 0% 2% 

Other 22% 20% 

Don't know / None 0% 2% 

Unweighted bases (90) (132) 

 

6.3 Extent to which AVDC listens to and acts on residents’ concerns 

Respondents were asked to what extent they feel that AVDC listens to and acts on the 

concerns of local residents. 

Three quarters (73% in wave 1, and in waves 2 to 4) of those respondents providing a 

response felt that they do to an extent, including one in ten (13% and 12% 

respectively) who felt they do so a great deal. In contrast a quarter (27% in wave 1 and 

waves 2 to 4) either felt that they did not do so very much or at all.   

While one in ten (13%) of all respondents at wave 1 reported that they did not know 

whether AVDC does so or not, this has increased significantly to a fifth (18%) across 

waves 2 to 4. 
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Figure 27: Q14 To what extent respondents feel the council listen and acts on the 
concerns of local residents (Valid response) 

 

Across all surveys, results were similar by respondent sub-group, although White 

respondents were more likely than BME respondents to feel that the council listens to 

and acts on the concerns of local residents to some extent (74% compared to 55%). 

The response by ward groupings was also similar, with the exception of Buckingham 

where only three in five (59%) felt this was the case. 
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7 District councillors  

7.1 Introduction 

This section explores levels of awareness of district councillors and residents’ views as 

to their role. 

7.2 Awareness of local district councillor 

A third (34% and 31%) reported knowing their district councillor, and this increased 

with age to 44% of those aged 65 or more in 2011, and to 44% of this group across 

2012. 

Of this group, seven in ten (71% and 73%) reported knowing their name. 

Around two in five of all respondents (45% and 42%) reported being aware of what 

their local councillor can do to help and support them, and again this increased with 

age to 64% of those aged 65 or more in 2011, and 57% of this group in 2012 

A new question included from June 2012 onwards explored whether respondents 

would like to know what local councillors can do to help and support them, and three 

quarters (74%) said that they would. 

7.3 Activities regarded as important for district councillors to be 

involved in 

Respondents were asked to select three items that they thought were most important 

from a number of things that local councillors can get involved in, and the results were 

very consistent across all surveys. 

The issues mentioned most commonly were getting to know the area better by 

being out and about (39% and 37%) and representing residents at local parish or 

town council meetings (38% and 39%). 

Around a third mentioned holding regular surgeries (35% and 34%) and writing to 

residents to inform them of what they have been doing (32% in both instances). 

However there has been a significant increase in the proportion who mentioned 

responding to specific resident requests, from 32% to 38%. 

There were lower levels of mentions, by around one in five, in relation to keeping a 

website, blog or twitter account (22% and 19%), knocking on doors (19% and 

18%) and attending local social events (19% and 21%). 
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Figure 28: Q19 Most important ways in which local councillors get involved in the 
local community (All respondents) 
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8 Value for money 

8.1 Introduction 

This section explores the extent to which residents feel AVDC provides value for 

money, how well informed the council keeps them about how it spends its budget, their 

overall impression of AVDC, and how this might be influenced. 

8.2 Value for money 

Respondents were asked to rate the extent to which they agree or disagree that AVDC 

provides value for money. 

Among those providing a response, over seven in ten (72% and 73%) agreed that it 

does provide value for money, including one in five (20% and 23%) who strongly 

agreed that this was the case.  In contrast, only one in ten (10% and 9%) disagreed 

that this was the case. 

This again compares very well with the latest (June 2012) national figures available 

from the LGinsight/Populus report, where 50% agreed that their local council gives 

local people good value for money 

Figure 29: Q20 To what extent respondents feel that the council provides value for 
money (Valid response) 

 

Across all surveys, the response on this measure was consistently positive across all 

respondent sub-groups, and particularly so amongst those aged 65 or more (78%), 

residents who have lived in the area between 6 and 10 years (78%) and those living in 

Winslow (81%), where over a third (36%) strongly agree that the council provides good 

value for money. 
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8.3 How well informed AVDC keeps residents about how it spends its 

budget 

Respondents were asked how well informed they felt about how AVDC spends its 

budget, including council tax. Again, results were very consistent across all four 

waves. 

Overall two thirds (65% and 67%) felt ‘very or fairly well informed’ in this respect, while 

in contrast around a third (35% and 33%) felt ‘not very well or not at all informed’. 

Figure 30: Q21 How well informed respondents feel about how the council spends its 
budget including their council tax (Valid response) 

 

8.4 Bin cleaning service 

In the last survey, Nov 2012, a number of questions were asked relating to the bin 

cleaning service.  

When asked, when thinking about their recycling and waste bins, do they currently use 

a bin cleaning service, one in ten (11%) said that they did. This was very consistent 

across all sub-groups, although it was significantly higher among those who felt well 

informed about what the council does (13%) compared to those who did not feel well 

informed (2%). 

When asked if they would be interested in using a pay-for bin cleaning service if the 

council introduced one, and one in ten (10%) said that they would, and a further one in 

six (16%) that they might dependent on the cost. 
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Figure 31: Q23 Whether respondents would be interested in using a pay-for bin 
cleaning service (All respondents – Nov 2012 only) 

Unweighted sample base=400 

Where respondents did express in an interest in such a service (100 respondents), a 

fifth (21%) said they would expect it to be fortnightly, a third (36%) monthly and a 

similar proportion (32%) bi-monthly. 

8.5 Overall rating of AVDC 

When asked to take everything into account, and to give their overall impression of 

how AVDC runs things, the proportion rating the council as very good or fairly good 

has remained consistent at three quarters (75% and 78%) Only one in twenty (6% and 

7%) rated them as very or fairly poor. 

While the question used in the LGinsight/Populus survey is different in that it asks 

about residents’ satisfaction with the way their Council runs things, the results from the 

two surveys are comparable, with 70% of those responding to the national survey 

rating themselves as satisfied in this respect. 
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Figure 32: Q25 Overall rating of how AVDC runs things (Valid response) 

 

Across all surveys, residents who have lived in Aylesbury Vale for less than 5 years 

were the most satisfied with how AVDC runs things (85%). 

Interestingly, there was no difference between those who had contacted AVDC in the 

past 12 months (76% rating good) compared to those who had not (80%). 

A new question was introduced in June 2012 exploring which services or issues made 

them rate the council as poor. While caution should be shown due to low base sizes 

(47 respondents), half (46%) mentioned something, most commonly issues relating to 

roads (19%), a perceived lack of consultation (15%) and council spending (12%). 

Respondents were also asked which of a number of issues influence how they judge 

the council.  Once again, results were very consistent across all four waves. 

Over half (54% and 57%) said that their experience of council services influenced 

their judgement, and two in five mentioned the personal contact they have with staff 

(43% and 44%), how they respond to enquiries (43% and 44%) and what they see 

or hear about them in the media (42% and 39%).  Around a third (35% and 37%) 

mentioned word of mouth, and a quarter (26% in both instances) contact with 

district councillors. 

The only significant difference over time is in the increased extent to which 

respondents mentioned how well the council keeps them informed (from 44% to 

49%). 
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Figure 33: Q26 Aspects that respondents say influence how they judge AVDC (All 
respondents) 
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9 Appendix 1: summary of performance on key measures 

 

Q. no 

 

Corporate plan target 
question 

Corporate 
plan 

target 

AVDC 
survey 
2011 

AVDC  

survey 
2012 

2011 v. 
2012 +/- 

2012 v. 
target 

+/- 

2012 v. 
LGInsight 

survey  

June  ‘12 

3. 
Overall, how happy/satisfied are 

you with living in Aylesbury Vale? 
>90 91 92 +1 +2 n/a 

4. How well informed do customers 
feel about AVDC Services? 

80 88 86 -2 +6 +28 

7. 
Do you agree that you can 

influence decisions affecting your 

local area? 

>50 42 42 = -8 n/a 

12. 

(Where contacted in the last 12 

months) Feel AVDC listened / took 

their views into account well 

>50 68 66 -2 +16 n/a 

14. 
(Asked of all) Do customers feel 

that we listen to them/act on their 

concerns? 

>50 73 73 = +23 n/a 

17. 
Do you know what your District 

Councillor can do to help/support 

you? 

>50 45 42 -3 -8 n/a 

19. Do you think the council provides 

value for money? 
>55 72 73 +1 +18 +23  

21. Overall, impression on how good 

are AVDC at running things 
>50 75 78 +3 +28 +8 
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10 Appendix 2: sample profile 

The following table summarise the weighted profile of the sample from 2011 (base of 

1,002) and 2012 (base of 1,201) respondents in terms of: 

 Gender; 

 Age; 

 Grouped ward 

 Working status; 

 Presence of children in household; 

 Length of residency in Aylesbury Vale; 

 Disability status; 

 Ethnicity. 

Figure 34: Profile of respondents 

 2011 2012 

Gender   

Male 49% 49% 

Female 51% 51% 

Age   

18 to 24 6% 8% 

25 to 34 16% 15% 

35 to 49 31% 31% 

50 to 64 25% 25% 

65 to 74 12% 11% 

75+ 8% 9% 

Prefer not to say 1% 0% 

Grouped ward   

Aylesbury 31% 31% 

Buckingham 7% 7% 

Haddenham 5% 5% 

Wendover 5% 5% 

Winslow 3% 3% 

Other 49% 49% 

Working status   

Working – full time (30+ hours) 45% 45% 

Working – part time (8-29 hours) 18% 17% 

Registered unemployed (Job seeker’s allowance) 1% 1% 

Unemployed, not registered – seeking work 1% 2% 
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Not working – not seeking work 1% 1% 

Retired 23% 23% 

At home/looking after family 5% 5% 

Permanently sick/disabled 2% 2% 

Full- time student 2% 2% 

Other 1% 1% 

Prefer not to say 1% <0.5% 

Children in household   

Yes 32% 31% 

No / Don’t know 67% 68% 

Prefer not to say 1% <0.5% 

Length living in Aylesbury Vale   

Less than a year 1% 1% 

1 to 5 years 7% 8% 

6 to 10 years 11% 10% 

11 or more years 53% 54% 

Always lived here 27% 26% 

Anyone in household with disability   

Yes- Respondent 7% 6% 

Yes- Other household member 6% 5% 

No 87% 89% 

Prefer not to say 1% <0.5% 

Ethnicity   

White British 87% 91% 

White Irish 1% 1% 

Any other white background 4% 3% 

Mixed – white and Black Caribbean 0 <0.5% 

Mixed – White and Black African 0 <0.5% 

Any other mixed background 0 <0.5% 

Asian or Asian British – Indian 0 <0.5% 

Asian or Asian British – Pakistani 1% 1% 

Asian or Asian British – Bangladeshi 0 <0.5% 

Any other Asian background 1% 1% 

Black or Black British – Caribbean 1% <0.5% 

Black or Black British – African 1% <0.5% 
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Any other black background 0 <0.5% 

Chinese or other ethnic group – Chinese 0 <0.5% 

Prefer not to say  2% 1% 
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11 Appendix 3: 2011 questionnaire 
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Because people matter, we listen. 

With some 20 years’ experience, BMG Research has 
established a strong reputation for delivering high quality 
research and consultancy. 

Our business is about understanding people; because they 
matter. Finding out what they really need; from the type of 
information they use to the type of services they require. In 
short, finding out about the kind of world people want to live in 
tomorrow. 

BMG serves both the social public sector and the commercial 
private sector, providing market and customer insight which is 
vital in the development of plans, the support of campaigns 
and the evaluation of performance. 

Innovation and development is very much at the heart of our 
business, and considerable attention is paid to the utilisation of 
technologies such as portals and information systems to 
ensure that market and customer intelligence is widely shared.  


