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Topline summary of findings 

1. Background 

The survey was commissioned as part of a full business review to assess how residents feel about the 

local area they live in, attitudes towards recent changes by AVDC and opinions towards new ways of 

working and communicating. 
 
Beehive Marketing were commissioned to collect a sample of 1000 resident interviews between 

November-December 2016 (in total 1006 interviews were achieved). 

2. Methodology 

Interviews were conducted by phone to a random sample of residents across the 33 electoral wards. 

Telephone research activity was added to with face to face field interviewing where representation 

needed to be boosted in particular areas and age groups. 
 
Generally speaking, when residents could be contacted at home, they were very receptive to the phone 

call and happy to engage in the research activity. 
 
Research themes included: 
 

 Factors that are important to residents in the area they live 

 How strongly people feel that they belong to their local area 

 Opinions on value for money of Council Tax payments 

 Awareness and impact of efficiencies, restructuring and changes to ways of working at AVDC 

 Attitudes towards AVDC taking a more commercial approach to generate income to support 

services 

 Awareness of income generating products Limecart and Incgen 

 Communication preferences 

 Level of trust towards AVDC providing good local services 

 Overall attitude about how AVDC run things 
 
Field venues visited included: 

 In Aylesbury, Aylesbury College, Friars Square Shopping Centre, Walton Hall, Granville Street 

Church, Southcourt Childrens Centre, Church of the Holy Spirit (Bedgrove) 

 Long Crendon Baptist Church 

 Wendover Library 

 Newton Longville Free Church and local shops and  

 Tingewick Pre-School. 

3. Summary of findings 

The most important factors to people where they live in Aylesbury Vale are: 

- A safe environment (86.5%) 

- Easy access to places to work and shop (76.3%) 
- Strong sense of community (72.6%) 

- A good place to raise a family (70.9%) 



 
Most residents have a strong sense of belonging to the area that they live in: 

- 74.3% feel that they either ‘Very strongly’ (23.7%) or ‘Fairly strongly’ (50.6%) belong 
 
The majority of residents feel that their Council Tax paid to AVDC offers value for money: 

- 77.4% agree that the Council Tax kept by AVDC is value for money to run all services 

(24.4% ‘Strongly agree’ and 53.0% ‘Tend to agree’) 

This is slightly higher than when we asked this question in our last corporate 

telephone survey in 2012, +5.4%; and substantially higher, +28%,  when compared 
with the LGA report ‘Polling of Resident Satisfaction with councils’ October 2016.  

 
Residents have mixed feedback on whether they have noticed changes to AVDC following savings of 
over £14 million. 

- 3.5% have noticed ‘a lot of changes’, 23.1% have noticed ‘a little change’ and 12.2% 
state they have noticed ‘hardly any changes at all’. 

- 60.9% of residents interviewed have not noticed any changes. 
 
Only a minority state that they have been greatly affected by any changes (3.2% of the sample). 

- 18.3% of the sample state that they have been affected by changes ‘a little’. 
Whilst not exactly the same question, in the LGA report ‘Polling of Resident Satisfaction with 
councils’ June 2016, 28% of residents were ‘very concerned’ and 38% were ‘fairly concerned’ 
about the effects of cuts to local council services on themselves and their families.  

- The main change that residents have been affected by is reduced maintenance of verges, 

reduced tree pruning, hedge maintenance and grass cutting – people feel that some areas 

are looking untidy and this issue can also lead to difficulties in visibility when driving in 

certain areas and getting by on footpaths and pavements 

- Reduced bin collections were also commonly mentioned; however many saw this as a positive 
change and a more efficient service 

- There were some concerns about an increase in litter and reduced street cleaning services 

- Feedback was also shared regarding the increased automation of some services at 
AVDC and difficulties in speaking to anybody at the Council when required 

- Some residents are worried about the number of housing developments in the region and the 

impact this has upon local infrastructure (particularly traffic and congestion in the area). 
 
The majority of residents are comfortable with AVDC adopting a more commercial approach to 

supporting council services 

- 62.9% are quite happy for AVDC to operate in this way, with a further 29.6% having no views 

on this ‘as long as things continue to run well’ 

- Only 6.5% of respondents ‘are not comfortable with AVDC operating more commercially 

with concerns around focus shifting to ‘profit making, rather than providing good 

services’ 
 
Awareness of Limecart and Incgen is relatively low 

- 15% have heard of Limecart 
- Only 3.1% have heard of Incgen 

- 71.8% have not heard of either Limecart or Incgen 
 
Residents favour the AVDC Council news magazine ‘Aylesbury Vale Times’ and the AVDC website 

for finding out information from AVDC 



- 49.5% of respondents prefer to find out news from the Aylesbury Vale Times  

 42.9% prefer AVDC’s website  

 Facebook was the following most popular social media choice with 17% of respondents 

wishing to receive information through this channel. 
 

Most residents are satisfied that they are well informed by AVDC 

- 75.4% of respondents feel well informed (12.4% state that they are ‘very well informed’ and 
63.0% ‘fairly well informed’)  

 Whilst fewer feel ‘well informed’ than in a previous survey in 2012, -10%, this survey shows a  
significantly higher result, +9%, when compared with in the LGA report ‘Polling of Resident 
Satisfaction with councils’ October 2016. 

 
The preferred method of communication with AVDC is by phone (79.2%), followed by email (43.4%), 

webchat (19.1%) and online form (18.9%). (Respondents could select more than one preferred way, 

hence total doesn’t equal 100). 

- Anecdotally many respondents stated that they prefer ‘speaking to a real person’ when 

needing to contact AVDC and can become frustrated when they are unable to do so easily. 

 When asking what methods people prefer to use when speaking to other organisations such 

as utility suppliers, the figures are very similar, with 79% preferring the phone; 43% preferring 

email; 19% preferring webchat and online forms. 

 
The majority of respondents stated that they trust AVDC to provide good local services 

- 81.2% trust AVDC to provide a good service (14.7% trust AVDC ‘a great deal’ and 66.5% trust the 
Council ‘a fair amount’). 

 This figure is significantly higher, + 18%, than the average from in the LGA report ‘Polling of 
Resident Satisfaction with councils’ October 2016.  

 
Public opinion of how AVDC run things locally is positive 

- 84.9% of respondents have a good impression overall (13.8% ‘Very good’ and 71.1% ‘Fairly good’)  

This is much higher than when last asked in 2012, + 7%, and significantly higher, + 17%, when 
compared with in the LGA report ‘Polling of Resident Satisfaction with councils’ October 2016. 

- 6% of respondents have a poor opinion of AVDC. 


