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Introduction
Aylesbury Vale District Council (AVDC) has commissioned The Retail Group (TRG) to conduct a brief
review of the four local centres across the town of Aylesbury. The aim of the review was to identify
how each centre is performing and to identify indicators of future performance and outlook for each
of the local centres.
TRG adopted two work streams to complete the reviews in each centre;



A survey of operators using a bespoke questionnaire, hand delivered to and collected from
each operator available at the time of the review.
An objective assessment of the centre, using a review pro forma that considers a variety of
established location performance measures.

Copies of the questionnaire and measures pro forma are attached as appendices, so as to aid any
repeat / follow up assessment in future years.
The four local centres included in the review were;





Fairford Leys
Walton Court
Parton Road
Jansel Square.

The findings of the reviews for each centre are reported separately below. In each centre we report
the operator survey findings first then the objective review.

Fairford Leys Local Centre
1

Overview

Fairford Leys local centre was created as part of a new district / housing development around the turn
of the century (late 1990s) judging by the look of the architecture and surrounding housing stock.
The shops are located around a small square and on the roads leading to the square. There are circa
15 ‘shops’ although not all are traditional retail uses. The centre is anchored by a small Co-op. The
centre is clearly signposted from nearby routes, although as the ‘Village Centre’.
The centre benefits from additional non-retail anchors, the Church and the Fairford Leys Centre. The
retail provision at the centre is dominated by service providers and food and beverage outlets.
2

Operator Survey Findings

The survey questionnaire was distributed to 9 operators and 8 completed questionnaires were
collected.
A number of other businesses were closed at the time of the review and one business refused to take
part, stating, “no benefit for me”.
Businesses and categories included in the survey are as follows; Co-op, food and beverage, dentist,
hair, beauty, Barnardo’s, dry cleaners and estate agent. This reflects the mix of the centre’s offer.
2.1

Are your customers; local residents, local workers and / or visitors / passing?

Customers are drawn from all three groups. The pie chart below shows the breakdown of responses.
Note the question allows multi-response so operators can identify more than one customer group.

Fairford Leys Local Centre
2

Operator Survey Findings contd.

2.2

How long has your business been located in this centre?

The centre has an established operator base, most have been trading here for over 6 years, with two
recent / new arrivals.
2.3

Do you have any plans to change your business over the next 12 months?

All businesses plan to continue as is; a stable outlook for the centre.
2.4

Please rate this centre in relation to the following factors?

Respondents were asked to rate a variety of factors as follows; very good, good, neither / nor
(average), poor or very poor. Reponses have been grouped into three groups of response below.
None were rated as poor or very poor.
Very Good

Good

Average / neither

Ease of access and parking

Range of shops and services
available

Other evening facilities /
activities

Events and promotions
General shopping environment

Quality of shops and services
available

Overall cleanliness

Daytime facilities / activities
Quality / number of places to
eat-drink
Safety and security
Signage and way-finding
Public realm (footways and
public spaces)

2.5

Have you noticed any improvements to the general environment of this centre in the last
12 months?

Improvements noticed include the newly occupied shops and the hanging baskets.
Improvements desired include; more traffic wardens to police poor parking habits in the Square,
improved one-way signage, a further coffee shop and a wine bar.

Fairford Leys Local Centre
2

Operator Survey Findings contd.

2.6

How is your business trading year on year and over the next 12 months do you expect your
business performance to improve, stay the same or decline?

Current trading is positive for those that answered (3 out of 8).
However the future outlook is very positive, with the majority expecting business to improve. One
business expects a decline as a result of Brexit.
2.7

To what extent would you agree with the following statements?

Summary of responses;
– Businesses are pleased with current performance
– They do not believe the internet is negatively affecting business
– The existing businesses would recommend Fairford Leys as a place to trade
– They have not been affected by any competing large developments
– They are optimistic about the future in Fairford Leys
– The internet is considered by some / most of the businesses as an opportunity.
2.8

Is there anything else you think is needed at or missing from this centre?

Businesses identified the following further aspects as needed / missing;
– Seating for the elderly
– Parking wardens / control
– More bins
– Costa Coffee
– Post Office.
Existing businesses are positive about the centre and positive about its outlook and future
performance.

Fairford Leys Local Centre

3

Location Review

Fairford Leys local centre would appear to be in good health.
There are no visible long term vacant units or vacant plots. Indeed the two recent new openings result
in all units looking occupied and trading.
A couple of operators were closed on the day of the review or had finished that day part trading
activity.
The centre is visually dominated by food and beverage operators, including a Chinese Brasserie, an
Indian restaurant and takeaway, eat-in and takeaway fish and chip shop, a Chinese takeaway and a
gift / coffee shop. The mix of the offer is illustrated in the pie chart below.

The small Co-op food store (convenience size) anchors the retail offer. The spread of service providers
includes; optician, dentist (x2), dry cleaners and hair / beauty offers. They provide a collective anchor
and evidence of a regular customer base.
The positive indicators of good health include;
–
–
–
–
–

High occupancy
Busy parking areas
New businesses
Non-retail anchors; Church, Fairford Leys Centre, Dental Centre and Dentist
Positive comments from new and established operators.

There are no negative indicators.

Fairford Leys Local Centre

3

Location Review contd.

The general environment is pretty good; healthy planters, no major rubbish / litter issues.
The centre does not have any visible signs of anti-social behaviour and it feels safe.
The centre would appear easy to use and popular.
Street cleaning could be improved at the edges.
Signage for the car parking could be stronger as could signage to the shops from the car park.
There are no visible shopper facilities and this could be improved; seating, toilets, cash machine, etc.
There is one block of retail and semi-retail activity that feels separated from the core and this could
be resolved with improved signage.
The parking on the square was fully occupied at the time of the review due to a special service at the
Church – this is something that might impact on ease of shopping.
In summary a centre in good health; potential improvements exist for signage, more extensive
cleaning, more customer facilities and better car parking management.

Fairford Leys Local Centre
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Walton Court Local Centre
1

Overview

Walton Court is a compact local centre. The centre was completely redeveloped circa 3 years ago.
The retail units all trade at the front of a mixed use / multi-level development. Above and behind the
retail units is a residential development of 2-3 stories. At the back of the development is the Healthy
Living Centre, which acts as an anchor and a small nursery.
There are currently five units trading and two vacant units (vacant since the redevelopment 3 years
ago).
One of the current businesses is a new opening.
The centre is anchored by a small convenience sized Co-op with Post Office counter and a very small
Boots. There is also a doctor’s surgery next to the centre.
Parking is to the side of the centre and a few spaces outside the front. The retail offer is set below the
level of the car park and road with steps down and a disabled / access ramp.
The surrounding area is predominantly residential with playing fields and schools.
2

Operator Survey Findings

All 6 businesses including the Healthy Living Centre (it has a coffee shop) completed the questionnaire.
Respondents included; Co-op, Boots, betting shop, hair salon, fish and chip shop (newly opened) and
the Healthy Living Centre.
2.1

Are your customers; local residents, local workers and / or visitors / passing?

Customers are mainly local residents, some local workers and a few passing visitors. Pie chart shows
breakdown of responses. Note the question allows multi-response so operators can identify more
than one customer group.

Walton Court Local Centre

2

Operator Survey Findings contd.

2.2

How long has your business been located in this centre?

Whilst all have relocated to the new facility, half have been here in the area for over 10 years, two have opened
within the last 12 months and one was new to the scheme on opening.
2.3

Do you have any plans to change your business over the next 12 months?

All businesses expect to continue trading in their current premises.
2.4

Please rate this centre in relation to the following factors?

Respondents were asked to rate as follows; very good, good, neither / nor (average), poor or very
poor. Reponses have been grouped into three groups of response below. None were rated as very
good or very poor.
Good

Average / neither

Average / Poor

Range of shops and services
available

Daytime facilities / activities

Other evening facilities /
activities

Quality of shops and services
available

Signage and way-finding
Events and promotions

Overall cleanliness

Quality / number of places to
eat-drink
Safety and security
Public realm (footways and
public spaces)
Ease of access and parking
General shopping environment

While most considered safety and security to be good, one respondent rated it as ‘very poor’.
2.5

Have you noticed any improvements to the general environment of this centre in the last
12 months?

Improvements noticed include the newly opened shops only.
Further improvements suggested include; more shops, more parking, reduce anti-social issues,
improved cleaning at weekends, more bins, more security, ‘No games’ signs.

Walton Court Local Centre
2

Operator Survey Findings contd.

2.6

How is your business trading year on year and over the next 12 months do you expect your
business performance to improve, stay the same or decline?

Current trading is good; four businesses indicated their performance of which three stated they are
‘significantly up’ on last year.
All businesses expect performance to improve over the coming year.
2.7

To what extent would you agree with the following statements?

Summary of responses;
– Businesses are pleased with current performance
– They do not believe the internet is negatively affecting business
– The existing businesses would recommend Walton Court as a place to trade
– They have not been affected by any competing large developments
– They are optimistic about the future in Walton Court
– The internet is considered by some / most of the businesses as an opportunity.
2.8

Is there anything else you think is needed at or missing from this centre?

Businesses identified the following further aspects as needed / missing;
– Security
– Events
– Bins / cleaning
– Facilities for teenagers.
While existing businesses are positive about the centre there are opportunities for it to be better.

Walton Court Local Centre
3

Location Review

Walton Court local centre would appear to be both healthy and struggling.
The businesses that are in situ are positive yet there remain two visible vacant units. The external
condition of these two vacant units reduces the impact and vitality of the area. Maybe a ‘meanwhile
use’ or improved graphics would be beneficial.
The centre is anchored by a small Co-op convenience store and a very small Boots, which faces the
doctor’s surgery. The hair salon / barbers is a recent addition and the fish and chip shop is very new.
The mix of the centre is illustrated in the pie chart below.

The immediate hinterland is residential, playing fields and schools. The centre could have more onsite visible impact.
Remote directional signage is in place but given the topography of the centre, the shops are a little
hidden.
The nursery and Healthy Living Centre (this comprises meeting rooms, baby clinic, children’s centre
and a café) are hidden assets.
The centre benefits from a variety of retail and non-retail footfall attractors, these could all be better
promoted.
Car parking is limited but accessible, the shops are then accessed via steps down.
Whilst there were no visible signs of anti-social behaviour, the anti-climb signs do project a negative
image, particularly in the absence of any shopper ‘welcome’ signs or facilities.
In the main the centre looked clean, although it would benefit from a more thorough cleaning regime;
to clean and remove weeds in particular.
In summary a compact centre that is in the process of re-establishing its offer. It would benefit from
improved signage, improved shopper facilities and making a stronger statement about its offer and
mix. Businesses have identified a number of detailed aspects to improve.

Walton Court Local Centre
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Parton Road Local Centre
1

Overview

Parton Road local centre is located off the A41 access road to / from Aylesbury Town Centre. It is an
established district centre adjacent to a major local school. The centre is split by the access road to
the school and surrounding residential areas. It is in the form of a traditional parade with three blocks
of retail. There is limited parking in front of the shops, along the roadway and to the side of the first
block of shops. The centre has very limited, if any, visibility from the A41. There is a large nursery
school development underway (possibly stalled) that obscures the view. The signage for the centre
does not stand out, indeed from one direction there is no signage.
The centre includes 12 shops and is anchored by a small Co-op convenience store. It has a selection
of convenience stores, service providers and three food and beverage outlets. Retailers were very
friendly and welcoming during the review.
2

Operator Survey Findings

The survey questionnaire was distributed to 9 operators and all completed the survey; two businesses
were not open at the time of the review and the Barbers was clearly too busy to take part. There was
one vacant unit.
Businesses that took part included Co-op, butcher, laundrette, wine shop, animal feed store, beauty
operator, betting shop, cartridge supplier and café.
2.1

Are your customers; local residents, local workers and / or visitors / passing?

Customers include local residents, workers and visitors; residents dominate. Pie chart shows
breakdown of responses. Note the question allows multi-response so operators can identify more
than one customer group.

Parton Road Local Centre
2

Operator Survey Findings contd.

2.2

How long has your business been located in this centre?

Most businesses have been in situ for over 6 years, some over 10 years. There are no new businesses although
the butchers is under new management.
2.3

Do you have any plans to change your business over the next 12 months?

All businesses intend to remain trading and one plans to expand.
2.4

Please rate this centre in relation to the following factors?

Whilst most attributes were rated ‘good’ there were a number that were also rated as average or even
poor by some retailers (shown in italics). Reponses have been grouped into three groups of response
below. No factors were rated as very good or very poor.
Good

Average / neither

Poor

Range of shops and services
available

Daytime facilities / activities

Other evening facilities /
activities

Quality of shops and services
available
Quality / number of places to
eat-drink
Other evening facilities /
activities
Safety and security
Public realm (footways and
public spaces)
Ease of access and parking
Events and promotions
General shopping environment
Overall cleanliness

Signage and way-finding
Ease of access and parking
Events and promotions

Parton Road Local Centre
2

Operator Survey Findings contd.

2.5

Have you noticed any improvements to the general environment of this centre in the last
12 months?

Most retailers had not noticed any improvements, a couple however did identify improvements to
buildings and new planters.
Improvements desired are many and varied, including;
– Signage on A41
– ‘Local shops’ signage
– Parking
– Controlled school parking
– Improved cleaning
– Post Office
– Promotion
– Footpaths and disabled dropped kerbs
– Advertising on AVDC website
– More shops.
2.6

How is your business trading year on year and over the next 12 months do you expect your
business performance to improve, stay the same or decline?

Most businesses are trading up on last year, two are down; this could indicate a category / product
issue.
Most businesses expect business to improve, two felt it would be static and one anticipates further
decline.
2.7

To what extent would you agree with the following statements?

Summary of responses;
– Broadly businesses agree that current performance is pleasing
– The internet is not a negative factor for most; it is for three businesses
– Businesses would recommend Parton Road as a place to trade
– Businesses are split as to whether they have been affected by nearby competing
developments; some have, some haven’t
– Businesses are optimistic about the future trading outlook
– They perceive the internet as an opportunity for their business.

Parton Road Local Centre
2

Operator Survey Findings contd.

2.8

Is there anything else you think is needed at or missing from this centre?

Aspects that businesses would like to see improved have already been listed above. In summary they
would like to see;
– More parking and controlled parking at school drop off and pick up times
– More shops
– More footfall drivers
– Post Office
– Bank
– Promotion
– Signage.
The existing businesses are well established are mainly positive about the location, trade and
outlook. There are a number of aspects they would like to see improved in order to help sustain the
centre, help business improve and grow.

Parton Road Local Centre

3

Location Review

Parton Road local centre looks a little tired and unloved. The car park surface is poor and the ‘no
lorries’ sign is a visible negative statement and a possibly wider deterrent. The directional signage and
sense of arrival could be much better and more overtly shopper friendly.
That said the centre is well occupied and had a healthy flow of custom during the review. Retailers
are friendly, welcoming and keen for business.
There is an interesting mix of convenience stores (Co-op, butcher, wine shop and animal feed) plus a
selection of service providers (barbers, beauty / hair, betting and a cartridge / print specialist) a café,
two takeaways and a vacant unit.
The mix of the offer is illustrated in the pie chart below.

The non-retail anchors include the adjacent school and a pharmacy and dentist across the A41.
The pavements and general cleaning / maintenance could be tidier and improved.
There are no other visible customer / shopper facilities such as seats or toilets and the facilities that
are present. Footpath and car parking would benefit from improvement.
There do not appear to be any indicators of anti-social issues and the centre feels safe. The traditional
residential above the retail units will help in this regard.
The positive indicators of good health include;
–
–
–
–
–
–

High occupancy
Established businesses
New (ish) arrivals
Friendly retailers
Visibly busy
Steady footfall.

Parton Road Local Centre

3

Location Review contd.

The negative aspects include;
–
–
–
–
–

Lack of signage
Poor sense of arrival
Split / dissected parades
Poor parking facilities
Negative signage.

The centre is clearly trading better than it appears.
Retailers have identified a variety of opportunities to improve the centre, many of which could be
implemented at little cost.
Parton Road is an established centre that needs a little spruce up to help it achieve and maintain
its potential. If there are opportunities to improve the parking surface (not under Council
ownership), the road surface and footpaths these would underpin improvements.

Parton Road Local Centre
4
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Jansel Square Local Centre
1

Overview

Jansel Square is an established local centre. It operates from two parades of shops (with residential
above) and is bordered by a Sainsbury’s Local and an established pub, the Buckinghamshire Yeoman.
The shops are set back from the main road Camborne Avenue and as such the centre has reduced
impact and visibility. Car parking is ‘out front’ with the shops behind and whilst the car parking is
visible from Camborne Avenue the access is not direct from it.
Camborne Avenue connects two major access roads from the south east quarter into Aylesbury; the
A41 and the A413.
The centre was visibly busy with car parking well used.
2

Operator Survey Findings

The survey questionnaire was distributed to 14 of the 17 operators (the others were closed at the time
of the survey) and all 14 surveys have been completed including one returned by post. In addition to
the three businesses closed there were two fully closed down / vacant businesses.
Given the high number of completed surveys we have responses from a strong representation of
business / product categories trading at Jansel Square including convenience, service, food and
beverage, charity and hair / beauty.
2.1

Are your customers; local residents, local workers and / or visitors / passing?

Customers are drawn from all three groups, although most businesses identified local residents as the
main customer group. Pie chart shows breakdown of responses. Note the question allows multiresponse so operators can identify more than one customer group.

Jansel Square Local Centre
2

Operator Survey Findings contd.

2.2

How long has your business been located in this centre?

Jansel Square has a well-established operator base, over half having traded here for more than 10 years, only 4
less than 5 years. There have been no recent arrivals but this is about to change with both the Co-op and Costa
opening soon.
2.3

Do you have any plans to change your business over the next 12 months?

All businesses plan to remain trading at the centre; a very stable outlook for the centre.
2.4

Please rate this centre in relation to the following factors?

Whilst most attributes were rated ‘good’ there were a number that were also rated as average or even
poor by some retailers (shown in italics). Reponses have been grouped into four groups of response
below.
Very Good

Good

Average / neither

Poor

Quality of shops and
services available

Range of shops and
services available

Other evening
facilities / activities

Daytime facilities /
activities

Quality / number of
places to eat-drink

Signage and wayfinding

Other evening
facilities / activities

Safety and security

Events and promotion

Signage and wayfinding

Public realm
(footways and public
spaces)
Ease of access and
parking
General shopping
environment
Overall cleanliness

Events and promotion

Jansel Square Local Centre
2

Operator Survey Findings contd.

2.5

Have you noticed any improvements to the general environment of this centre in the last
12 months?

Most retailers had not noticed any improvements. Those that had (35%) had noticed
improvements to bins, gardens and litter.
Improvements desired was a longer list and included;
– Free parking
– More shops
– More ‘TLC’
– More grocery
– Improved maintenance
– Cleaning
– Litter removal
– Anti-social behaviour / hooligan removal!
2.6

How is your business trading year on year and over the next 12 months do you expect your
business performance to improve, stay the same or decline?

Current trading is very positive with 65% of businesses reporting increases in sales (8) and 35% level.
Two businesses declined to answer.
The outlook for next year is also positive with nearly all businesses expecting trade to improve or
remain the same. Only one operator anticipated a decline due to the imminent arrival of a competitor.
2.7

To what extent would you agree with the following statements?

Summary of responses;
– Broadly businesses are pleased with the current performance.
– The internet is not negatively affecting their business.
– Nearly all operators would recommend Jansel Square as a good place to trade.
– Operators are optimistic about future trading prospects at Jansel Square.
– For most the internet is an opportunity, however a few do not think so.

Jansel Square Local Centre
2

Operator Survey Findings contd.

2.8

Is there anything else you think is needed at or missing from this centre?

Businesses identified the following aspects as missing or needed. In summary they would like to see;
– Toilets
– Bank
– More Police and / or PCSOs
– More shops (not charity shops)
– Indian restaurant
– Controls on competition and large brands
– Improved cleaning, litter removal and bin emptying cycle
– More promotions and events.
Existing businesses are fairly positive about the centre, it appears to be trading well and they are
positive about the centre’s outlook. There are a number of aspects that could be improved;
facilities, cleaning and way-finding are the primary areas.

Jansel Square Local Centre

3

Location Review

Jansel Square local centre would appear to be in reasonably good health. The centre benefits from
critical mass in terms of the offer and a good spread across the core categories. There are a couple of
vacant units one of which is already being refurbished for a new tenant that will further add to the
appeal and attraction of the centre; a Co-op food store (to replace Budgens) with a Costa Coffee also
set to join the mix in a new unit.
The centre will have two branded small food stores as anchors and also benefits from a selection of
non-retail anchors.
In terms of the split by trading units, it is almost equal as illustrated in the pie chart below.

Note the catering units includes the public house.
The two food stores will be visibly dominant and dominate the floorspace.
The initial perception is that the centre is in need of a little maintenance and improvement; it feels a
little ‘tatty’ around the edges. The higher quality environment being outside Sainsbury’s local with
new planting and street-scaping.
The general environment; bins, footpaths, flower beds, car park and signage could all benefit from
improvement, though in isolation they are not major issues. The overall lower quality perception of
the environment is not helped by the dominance of the public house which is dated and tired and not
‘quaint’.
The positive indicators of good health include;
–
–
–
–
–

Busy car park
Busy shops, all with customers
New retailers arriving
Strong retail anchors
Additional non-retail anchors.

Jansel Square Local Centre

3

Location Review contd.

The negative aspects would include the current vacant shops, especially the ex-NatWest bank unit.
However these are being addressed.
The non-retail anchors include; on-site residential, doctor’s surgery, dentist and other specialist
services including podiatry and a head injury unit.
Customer facilities are limited, very little seating, no toilets, but four cash machines.
Car parking is initially free (2 hours) and thereafter is charged at £1 per hour. The car park signage
does come across as negative, particularly the ‘locked after 10pm’ sign. This could be reworded to
be more positive.
Given the scale of the centre the directional welcome signage could be improved.
In summary Jansel Square is a well-established centre that has more strong retail brands arriving.
It appears to be trading well and is in reasonably good health. It would benefit from improved
facilities and a better cleaning / maintenance regime.

Jansel Square Local Centre
4

Photo Montage

Appendices are attached below:
Operator Survey Questionnaire; Appendix 1
Location Review Pro forma; Appendix 2

Appendix 1 - Operator Survey Questionnaire

Aylesbury Neighbourhood Centres Survey 2016
The Retail Group has been commissioned by Aylesbury Vale District Council to undertake a survey of operators in
each of its neighbourhood centres. Your views as operators are extremely important and will be used to help measure
the health and vitality of the centre and inform future improvements and actions. All individual responses will be
confidential and only reported collectively. Thank you for your time and participation.
1 Name of business, contact name and telephone number:

2 Are your customers?
 Local residents

 Local workers

 Visitors / passing

3 How long has your business been located in this centre?
 0-12 months

 1-5 years

 6-10 years

 11-25 years

 > 25 years

4 Do you have any plans to change your business over the next 12 months?
 Expand

 Downsize

 Relocate

 Close

 Continue as is / no change

If you intend to downsize, relocate or close, please specify why
______________________________________________________________________________________
_
5 Please rate this centre in relation to the following factors
Range of shops and services available
Quality of shops and services available
Daytime facilities / activities
Quality / number of places to eat-drink
Other evening facilities / activities
Safety and security
Signage and way-finding
Public realm (footways and public spaces)
Ease of access and parking
Events and promotion
General shopping environment
Overall cleanliness

very good

good

neither

poor

very poor


































































If you have rated any factors as poor or very poor what do you think should be changed?
______________________________________________________________________________________
______________________________________________________________________________________
__

Aylesbury Neighbourhood Centres Survey 2016
7 Have you noticed any improvements to the general environment
of this centre in the last 12 months?

 Yes

 No

 Don’t know

If yes, what did you notice?__________________________________________________________
What further improvements would you like to see made to this centre?
1 _______________________ 2

_______________________

3 _____________________

8 Over the next 12 months do you expect your business performance to improve, stay the same or decline?
 Improve

 Stay the same

 Decline

 Don’t know

If decline, why is that?
9 To what extent would you agree with the following statements?

“I am pleased with the current performance of
my business”
“The internet is negatively affecting my business”
“I would recommend this location as a place to trade”
“My business has been negatively affected by big
competing developments”
“I am optimistic about the future trading prospects in
this centre”
“The internet presents a significant opportunity
for my retail business”

strongly
agree

agree

neither /
nor

disagree

strongly
disagree



















































10 Please indicate how your business is trading year on year
1
 Up >10%
 Up 6-10%  Up 1-5%  Level  Down 1-5%  Down 6-10%

 Down < 10%

/stable

11 Finally, is there anything else you think is needed at or missing from this centre?
1 __________________________________________________________________________________
__________________________________________________________________________________
2 __________________________________________________________________________________
__________________________________________________________________________________
3 __________________________________________________________________________________

Thank you very much for your participation.
Please hand this survey back to the researcher that gave it to you. If for whatever reason this is not possible, please post your
completed survey to The Retail Group, Dunnings Oak Offices, Dunnings Road, East Grinstead. RH19 4AT.
Any questions – please tel. 0844 209 8240 or 07753 824041 or email – mike.evans@theretailgroup.co.uk

Appendix 2 - Location Review Pro forma
Evidence of retailer
investment
Indicators of performance
Good 

Poor 

OK 

Long term vacant units or
development plots
Retailer motivation
Footfall generators
Environment

Access; car and public
transport
Ease of shopping

Perception of safety

Evidence of anti-social
behaviour
Cleanliness and litter

Car parking

Facilities

Appeal / shopping
experience
Retail Mix (count)

Comparison
Service incl. betting shops, pharmacy,
barbers, hairdressers, solicitors, banks etc.
Catering incl. pubs, cafés, restaurants
and takeaways
Vacant

